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*1. Purpose of Course

Revenue management is an emerging area dealing with applying analytics tools to make decisions
regarding product availability and pricing. Its goal is “selling the right product to the right
customer at the right time for the right price.” Many industries use revenue management tools to
maximize the return on their limited supply of products. Airlines use revenue management to
decide what fare classes should remain open and what fare classes should be closed. Hotels use
revenue management to choose the room rates and to determine how much to overbook. Rental
car agencies use revenue management to choose which cars to use for which requests. Restaurants
use revenue management to decide what portion of their tables should be reserved for walk-ins.
This course focuses on analytical tools related to capacity allocation and pricing.

*2. Materials and

Reference

R.L. Phillips, Pricing and Revenue Optimization: Second Edition, Stanford University Press, 2021,
ISBN 9781503610002

*3. Evaluation (%)

Attendance | Assignment | Midterm | Final é\ddltlopal Attitude | Other | A
valuation
10 15 25 25 25 100

Students who are absent for over 1/3 of the class will receive a grade
of 'F or U' for the course. (Exceptions can be made when the cause of
absence is deemed unavoidable by the course instructor.)

Attendance Policy :

Other Remarks :

*4. Lecture Plan

o Class 01: Introduction

o Class 02: Two-class capacity allocation

o Class 03: Multi-class capacity allocation

o Class 04: Multi-class capacity allocation (continued)
o Class 05: Overbooking

o Class 06: No shows and cancellations

o Class 07: Customer choice models and assortment optimization
o Class 08: Review and Midterm Exam

o Class 09: Multi-product pricing

o Class 10: Network revenue management

o Class 11: Network revenue management (continued)
o Class 12: Dynamic pricing

o Class 13: Dynamic pricing (continued)

o Class 14: Presentations

o Class 15: Review & Final Exam




5. Additional Notes for

Students
O Visual Impairment: Make textbooks(digital textbook, braille textbook, enlarged textbook
etc.), Allow note takers
O Physical Disability: Make textbooks (digital textbook), Allow note takers and assistants
Class O Hearing Impairment: Allow note takers and translators, Allow lecture recording
O Health Impairment: Excuse absence due to health problems, Allow note takers
6 O Learning Disability: Allow note takers
Assistance O Intellectual Disability / Autism Spectrum Disorder: Allow note takers and mentors
];?urjdents O Visual Impairment / Physical Disability / Hearing Impairment / Health Impairment / Learning
with Assignment | Disability: Extend assignment deadlines, Offer alternate assighment submission and response
Disabilities | & method, Extend testing period, Offer alternate testing method, Offer different testing room
Evaluation |~ |nellectual Disability / Autism Spectrum Disorder: Offer individualized assignments and
alternative evaluations
Students who take this course can get appropriate level of support service including the support
listed above depending on the students’ individual characteristics and needs through consultation
Others

with professors and the Support Center for Students with Disabilities. If you have any questions
concerning support service for students with disabilities you can contact Professor ***(Contact
Information) or Support Center for Students with Disabilities (02-880-8787).






